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and strategies for marketing
unique properties, Kearney had
this advice:
— Play up, don’t hide, the

uniqueness. “Rather than play
down a unique feature that would
not appeal to most buyers, we
lead with it,” Kearney said. “What
most people see as a defect, like
deciding to make the living room
floor into an aquarium, we put in
the forefront. By doing so, you
put the uniqueness out there so
going in buyers will know it’s
there to either work around or
embrace. The United States is full
of eccentric people. You never
knowwho is looking for a beer-
themed condo.”
— Go big, or don’t go. While

generic homes are an easier sell,

if you’re going to have a theme, go
all in. I told Kearney about a
home I once visited where the
owners had dedicated a bedroom
to their potbelly pig. “If you have
a room for your pig, deck it out
like a full-on barn.”
— Include a fix-it bid. Be pre-

pared in case the home’s quirks
or custom features are not part of
the new owner’s vision. Have a
price estimate from a reputable
contractor to undo the unique as-
pects of the home. In this case,
knowwhat it would cost to re-
move (and recycle) the cans, and
patch and paint the walls, so buy-
ers can factor that into their offer.
— Price it right. Kearney

looked at what condos in the
same complex in similar condi-
tion (sans cans) were selling for. A
similar condo in the same condi-
tion, that is, no upgrades from
the base model, would sell for be-

tween $110,000 to $115,000. “We
figured $5,000 to remove cans
and restore walls and that was
reflected in our asking price.”
Renovated condos in the com-
plex, where owners had upgraded
cabinets, kitchens and baths, are
selling for between $145,000 and
$150,000. The $100,000 asking
price left enough room to reno-
vate, upgrade, and still come out
ahead.
That is, unless the new owner

wants to be the next King of Beers
condo. And then you’ve said it all.

Syndicated columnist Marni
Jameson is the author of five home
and lifestyle books, including
“Downsizing the Family Home –
What to Save, What to Let Go” and
“Downsizing the Blended Home –
When Two Households Become
One.” Reach her at www.marni-
jameson.com.
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Another view of the late Mike Amelotte’s Budweiser can-themed condo in Florida. Pho-
to courtesy Kearney & Associates Realty.
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